
Activation Compendium

Successful Use Cases of the Share & Pair Sundays Campaign 



About Come Together - A Community for Wine
Come Together – A Community for Wine is a grassroots 
initiative founded by wine industry leaders Karen MacNeil, 
Kimberly Charles, and Gino Colangelo. It champions the 
positive role wine plays in our lives—not just as a beverage, 
but as a catalyst for connection, culture, and community. 

Through storytelling, events, and two annual strategic 
campaigns (Share & Pair Sundays in the spring and Come 
Over October in the fall), Come Together unites producers, 
wholesalers, regional bodies, consumers and more to 
celebrate wine’s ability to gather people, spark 
conversation, and honor the traditions and people behind 
every bottle.



Campaign Background
Share & Pair Sundays was a new nationwide campaign 
introduced in the Spring of 2025 from the creators of Come 
Over October—Karen MacNeil, Kimberly Charles, and Gino 
Colangelo. Running for a total of 10 Sundays, it was designed 
to bring people back to the table with wine, food, and 
connection.

Building on the momentum of its sister campaign, Share & 
Pair Sundays offered wine companies across the value chain 
a fresh way to engage consumers through everyday joyful 
moments. Its simple call to action was an open invitation to 
slow down, open a bottle, and create space for stories, 
discovery, and community—every Sunday.

Easy to activate, emotionally resonant, and built for real-
world impact, it was a movement that made wine relevant 
again—one shared meal at a time.



2025 Campaign Reach
PRESS COVERAGE: Over 180 million UVMs from 350+ articles, including 

3.5k engagements.

RETAIL ACTIVATIONS: campaign messaging was promoted in over stores 
across 43 designated market areas, reflecting a strong national footprint.

CONSUMER REACH: In-store impressions were at 4 million across 
high-value, high-traffic markets in key consumer regions.

SOCIAL: Impressions on Instagram and Facebook, including 10k+ 
interactions, sparking real consumer engagement across social media.

@shareandpairsundays www.shareandpairsundays.com
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Select Sponsor Case Studies



J. Lohr 
Ongoing supporter and Foundational Sponsor, J. Lohr 

Vineyards & Wines embraced Share & Pair Sundays

with a series of curated events at their Paso Robles 

and San Jose Wine Centers, transforming spring 

Sundays into celebrations of wine, food, and 

community. On select Sundays, guests enjoyed 

thoughtfully paired tastings that highlighted the 

versatility of J. Lohr's portfolio. Highlights included 

sweet pairings with Lokum Baklava.

PASO ROBLES, CA

Further extending the campaign's reach, J. Lohr also added 

a robust SPS section to their website, where they offered 

at-home enthusiasts a collection of recipes and pairing 

inspirations, encouraging fans to create their own Share & 

Pair moments. 



PEJU Winery
PEJU Winery embraced the Share & Pair Sundays campaign with a 

dynamic 10-week series of culinary experiences at their 

Rutherford estate. Each Sunday, guests were treated to 

thoughtfully curated pairings that celebrated global flavors, 

crafted by Executive Chef Nic Montañez and Winemaker Sara 

Fowler. Highlights included Modern Mexican dishes like Aguachile 

Verde paired with 2024 Sauvignon Blanc, and Crepa de 

Huitlacoche matched with 2019 Reserve Cabernet Sauvignon. 

The series also featured Asian-inspired offerings, such as 

Sichuan-style pork belly confit alongside PEJU’s Province blend, 

and Peking duck crêpes complemented by their Fifty/Fifty red 

blend. These immersive events embodied the campaign’s mission 

to foster diversity and meaningful connection through shared food 

and wine experiences.

NAPA, CA



Far Niente
This historic Napa Valley winery and 

campaign sponsor brought Share & Pair 

Sundays to life through the lens of their 

signature ethos, Il Dolce Far Niente, the 

sweetness of doing nothing. Their 

dedicated email invited customers to 

reclaim their Sundays with unhurried 

moments, home-cooked meals, and 

wines made for connection. 

Complete with a special offer, the 

message encouraged recipients to slow 

down, open a bottle, and savor the 

simple joy of time shared.

NAPA, CA



Activations by Friends of the Campaign



Gary Farrell
HEALDSBURG, CA
Gary Farrell Winery brought creativity and a 

sense of adventure to the Share & Pair Sundays

campaign with a playful and engaging social 

media video series. Among many standout 

posts, one memorable moment featured a 

coastal outing where the team encouraged 

followers to “share & pair responsibly” by 

packing wine into a thermos and using 

shatterproof glasses—proof that great Pinot and 

sustainability can go hand in hand. Highlighting 

their 2019 Fort Ross Pinot Noir, the post 

exemplified the campaign’s spirit: thoughtful 

enjoyment, unexpected settings, and the joy of 

sharing wine wherever life takes you.

Watch the video here

https://www.instagram.com/reel/DIH77swScbG/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==


Glenora Wine Cellars
DUNDEE, NY

Glenora Wine Cellars brought the spirit of 

Share & Pair Sundays to life with their 

signature event, Burgers, Bubbles & Brew, 

held every Sunday from March 23 to May 25 

at their onsite restaurant. This weekly 

gathering invited guests to savor handcrafted 

burgers paired with their wines and ciders, all 

enjoyed against the scenic backdrop of 

Seneca Lake. By combining casual comfort 

with culinary creativity, Glenora offered a 

relaxed yet elevated experience that perfectly 

embodies the campaign’s mission: to slow 

down, share a meal, and reconnect over great 

wine and food.



Laurel Glen
GLEN ELLEN, CA

Laurel Glen Vineyard activated Share & Pair 

Sundays with a cozy, curated tasting 

experience at their Glen Ellen tasting room. For 

each Sunday of the campaign, guests could 

enjoy four signature wines paired with artisanal 

charcuterie boxes from SOCO Cheeseboards for 

just $50, creating an atmosphere of warmth, 

conversation, and connection.

In addition, Laurel Glen extended the campaign into their 

community by sharing seasonal recipes and thoughtful wine 

pairings with their mailing list. Each pairing encouraged 

fans to bring the spirit of Share & Pair Sundays into their 

own kitchens and homes.



Fess Parker & Epiphany
NAPA, CA & LOS OLIVOS, CA
Sister wineries Fess Parker & Epiphany brought Share 

& Pair Sundays to life on social media by featuring a 

different winery team member each week, sharing 

personal food and wine pairings. One highlight 

included Ashley Parker pairing their Santa Rita Hills 

chardonnay with cheese and crab cakes.. Another 

standout was Eli at Epiphany Cellars talking about 

why he loves drinking their grenache rosè in the 

spring. With relaxed storytelling and thoughtful 

pairings, the series invited followers to connect not 

just with the wines, but with the people behind them, 

perfectly capturing the heart of the campaign: 

community, conversation, and connection at the 

table.



Broadley Vineyards
MONROE, OR

Broadley Vineyards brought Share & Pair Sundays to life by inviting their 

community to share photos of their favorite Sunday pairings, from 

comforting classics to unexpected favorites. Encouraging creativity and 

inclusivity, they spotlighted a diverse range of dishes like pho, roast meats, 

and even a perfect pizza night. By celebrating the many ways people enjoy 

wine and food together, Broadley inspired their members and customers to 

savor the simple beauty of a special Sunday meal paired with their favorite 

wine.



Portland Wine Co.
PORTLAND, OR
Portland Wine Company activated Share & 

Pair Sundays with a vibrant, locally rooted 

campaign that celebrated wine, food, and 

community. They offered guests a half-

glass pour of a featured wine paired with a 

seasonal snack for just $12—a casual yet 

elevated way to bring people together.

Each week spotlighted a different wine 

paired with inventive bites like duck 

mousse pâté with cherry gelée or 

spanakopita. Through creative pairings and 

approachable pricing, Portland Wine Co. 

embodied the spirit of the campaign, 

encouraging locals and visitors alike to slow 

down, sip, and share.



Lidia Bastianich
NEW YORK, NY

Lidia Bastianich, the beloved First Lady of 
Italian Cuisine, Emmy Award-winner, James 
Beard Award recipient, and nationally 
recognized host of Lidia’s Kitchen on PBS, 
brought warmth, wisdom, and heart to the 
Share & Pair Sundays campaign through a 
special collaboration with Karen MacNeil. As 
part of the activation, Lidia joined Karen for an 
episode of Wine, Food & Friends, where the two 
icons shared stories, laughter, and insights 
about the cultural power of gathering at the 
table.

She also generously contributed a selection of 
her signature recipes and wine pairings to the 
campaign, further enriching the message that 
food and wine are meant to be shared, 
savored, and enjoyed together.



Wooden Valley Winery
FAIRFIELD, CA

Wooden Valley Winery took to social media to activate Share & Pair Sundays with heart and heritage, 

sharing a cherished family recipe for Nonna’s Roasted Leg of Lamb just in time for Easter. The dish, paired 

with their bold and expressive Exit Forty One Petite Sirah, created a classic combination designed to bring 

loved ones together around the table. By blending tradition with thoughtful wine pairing, Wooden Valley 

invited their community to celebrate meaningful moments and lasting memories—perfectly capturing the 

spirit of the campaign.



Collaborations



Notable Winery Collab
LXV IN PASO ROBLES           THEOPOLIS* IN YORKVILLE           RD WINERY IN NAPA

LXV Wine led the charge in activating Share & Pair 
Sundays with a powerful message of unity through 
diversity. Under the hashtag #UnitedByWine, LXV brought 
together three wineries, each with distinct cultural roots, 
for a collaborative promotion that spoke volumes about 
the campaign’s core theme: wine as a connector of 
heritage, identity, and community.

LXV Co-founder Neeta Mittal set the tone by sharing a 
cherished South Indian family recipe, inviting followers 
into a heartfelt story of memory and tradition. Joined by 
Theopolis Vineyards, which honored Black culinary 
heritage with soulful, Southern-inspired pairings, and RD 
Winery, which celebrated Vietnamese flavors and their 
place at the American table, this collaboration 
showcased how wine and food, when shared, can bridge 
cultures and spark meaningful connection.

*Theopolis is a valued campaign sponsor



Retail Activations



Gary’s Wine*
NEW JERSEY
Gary Fisch, founder of the acclaimed Gary’s 

Wine & Marketplace, brought Share & Pair 

Sundays to life through engaging, community-

driven content. Each week, Gary filmed lively 

social media segments inside his stores 

alongside staff and local artisan food 

purveyors, spotlighting favorite food and wine 

pairings that inspire customers to gather and 

share.

To deepen the connection in-store, Gary’s Wine 

also featured campaign-branded POS materials, 

creating a seamless and inviting experience 

that celebrates bringing people together around 

wine, food, and meaningful moments.
*Gary’s Wine is a valued campaign sponsor



Constellation Brands



Trade Group Activations



Paso Robles Wine*
PASO ROBLES, CA

Paso Robles Wine Country activated Share & 

Pair Sundays by featuring co-founder Karen 

MacNeil on their popular podcast, Where 

Wine Takes You. In a candid and wide-

ranging conversation, Karen shared her 

journey in wine, her admiration for Paso as 

one of the most expressive regions in the 

country, and the deeper cultural purpose 

behind Share & Pair Sundays. Through this 

collaboration, Paso Wine helped amplify the 

campaign’s message to a broad audience of 

engaged wine lovers, showcasing the region's 

commitment to storytelling, connection, and 

community at the table.
*Paso Robles Wine Country is a valued campaign sponsor



Texas Fine Wine
TEXAS

Texas Fine Wine Share & Pair Sundays with 

a dynamic social media series that 

celebrated the connection between local 

wine and regional cuisine. Each week, they 

spotlighted a different member winery and 

chef, offering thoughtful food and wine 

pairings that inspired audiences to gather 

and enjoy. Highlights included dishes like 

Seared Diver Scallops from Chef Antonio 

Ruiz of Duchman Family Winery, paired 

with their crisp Vermentino. The campaign 

not only showcased the diversity of Texas 

wines but also emphasized the shared joy 

of coming together around a well-paired 

plate.



Winegrowers of Dry Creek
HEALDSBURG, CA

Winegrowers of Dry Creek Valley brought 

Share & Pair Sundays to life through their 

iconic Passport to Dry Creek Valley event, 

aligning the campaign’s message with a 

weekend rooted in community and 

celebration. They featured SPS branding 

across materials, integrated messaging into 

promotions, and helped expand campaign 

reach. 

As a highlight, they facilitated a 

conversation between Karen MacNeil and 

nationally renowned chef Charlie Palmer on 

the cultural power of sharing and pairing.

Watch the 

conversation here.

https://www.youtube.com/watch?v=1VdN9Y0diQk&list=PLhPdws4kSF1YOBCjqcc7JxxeAvQRJ-nWe&index=3


Resources
Barbara Fitzgerald, Project Manager

barbara@cometogetherforwine.com

www.shareandpairsundays.com

www.comeoveroctober.com

www.cometogetherforwine.com

@shareandpairsundays

@comeoveroctober

@cometogetherforwine

For General Info

info@cometogetherforwine.com

We’d love to hear from you! Please reach out for more 

information on how our wine advocacy campaigns work and how 

to get involved in the future. 

Important Reminder: Many lifestyle choices carry potential risks, and the consumption of alcohol is no exception. We encourage all adults who 

choose to drink to adhere to the US guidelines and consult with their healthcare providers. No one should drink to achieve he alth benefits, and 

some people should not drink.
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